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The Key Questions

ÁWhy should my company buy green power?

Å ñElectricity is electricity, right?ò

ÁWhat are my green power options?

Å ñAre there different technologies or products?.ò

ÁHow do I buy green power?

Å ñMy utility doesnôt offer green power.  Now what?ò

ÁHow much will green power cost?

Å ñWhy would I pay more for a commodity like this?ò

ÁHow can EPA provide assistance?

Å ñHow does my company talk about this?ò
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Green Power Partnershipôs Goals

ÁReducing GHG Emissions 

Å Building demand through voluntary renewable electricity sales

Å Focusing on non-residential demand

ÁProviding Carrots, Not Sticks

Å Offering credible benchmarks & market information 

Å Promoting Partnersô environmental leadership

ÁKeeping It Simple

Å Sign agreement and complete purchase within 1 year

Å Provide annual update
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Green Power Value Proposition

Á Delivers high - impact/low -cost value 

Á Deploys quickly & scales up easily
Å Most Partners increase GP purchase over time

Å More than 400 Partners using 100% green power

Á Resonates with customers, management, 
employees & other stakeholders

Á Captures favorable media attention
Å Clean technology

Å Domestic energy supply

Å New U.S. jobs

Á Addresses indirect emissions
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Á Green power is an ñenvironmentally-differentiatedò 

electricity product from:

Âsolar Â wind Â geothermal Â biomass

Âbiogas Â small hydro

What Is Green Power?
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Buying Green Power 
What Are My Product Options?

1. Bundled Green Electricity Products
Å Buy electricity from utility green pricing 

programs or green power retail marketers 
that is all or partially generated from 
renewable sources ïincludes both actual 
kWh and green attributes

2. Renewable Energy Certificates (REC)
Å Buy only the environmental attributes 

associated with the electricity generated (1 
REC = 1MWh) ïkWh sourced separately

3. On Site Generation
Å Install renewable energy system on-site, 

e.g. solar panels, small wind, etc.

http://www.nrel.gov/data/pix/Jpegs/10926.jpg
http://www.nrel.gov/data/pix/Jpegs/10862.jpg
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The REC Process
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Buying Green Power
REC Benefits

ÁAvailability 

ÅEven if local power provider has 
no green power options

ÁFlexibility

Å Type of renewable resources

ÅVolumes purchased

Å Location of resource

Å Leased space

ÅSimplicity for companies with 
locations across multiple states

ÁBlend resources

ÅWind/ Landfill Gas/ Solar/ 
Geothermal

Å Local/ National

ÁAvoidance of physical supply 
issues

ÅDoes not impact contract with 
current provider

ÁAttribute ownership

ÅBuyers should specify ownership 
of attributes in contract
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How Do I Get Green Power & 
What Will It Cost?

ÁGreen power is available from some utilities 
and a broad market of third party vendors

Å Green Power Locator has a full list: 
http://www.epa.gov/greenpower/pubs/gplocator.htm

ÁCost may vary based on supplier, technology, 
geography

Å Blended sourcing can meet all stakeholdersô needs

ÁFirst key decision is bundled (utility) v. 
unbundled (REC) product
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Purchasing Requirements

Annual Electricity 

Use (MWh) *

Minimum Purchase 

Requirements**

Leadership Club 

Requirements

> 100,000 2% 20%

100,000 to 10,001 3% 30%

10,000 to 1,001 6% 60%

< 1,000 10% N/A
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Partnership Offerings & Benefits

Á Credible Benchmarks

Å Metric for ñHow much green power is enough?ò

Å Definition of eligible renewables 

Á Planning & Implementation Resources

Å Green power locator www.epa.gov/greenpowerpubs/gplocator.htm

Å Purchasing guidance

Å Marketing and communications support

Å Environmental impact information www.epa.gov/greenpower/pubs/calculator.htm

Á Recognition

Å Top 50 list

Å Green Power Leadership Awards

Å Promotional opportunities 

Å Use of the Partner logo Č
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EPAôs 1,000+ Partners:
Purchasing +16 Billion kWh

https://www.wellsfargo.com/
http://www.appliedmaterials.com/index.html
http://www.sap.com/index.epx
http://www.ing.com/group/index.jsp
http://www.jpmorganchase.com/pages/jpmc
http://www.intel.com/index.htm?iid=CorporateV3+Header_1_Logo
http://www.gianteagle.com/Default.aspx
http://www.statestreet.ca/
http://www.dell.com/content/default.aspx?c=us&l=en&s=gen

