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ENERGY STAR

ÅGOAL: Reduce greenhouse 
gas (GHG) emissions 
through large win-win-win 
opportunities with todayôs 
energy efficient technologies 
and practices. 

ÅAchieve 30% savings possible 
in many buildings, homes, 
and facilities

ÅProvide credible information 
to buyers 

ÅWork with the marketplace to 
capitalize on motivations of 
individual actors
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Builds Upon Intersection of Interests
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ENERGY STAR

Å Protects the environment through superior 

energy efficiency

Å No tradeoffs in performance or quality

Å Cost effective (2nd price tag)

Å ENERGY STAR is a government backed symbol 

providing valuable, unbiased information ï

source of authority 

Å Binary (Y/N)

Å Power of the individual to make a difference



ENERGY STAR Strategies

Residential Commercial / Industrial

Labeled Products Corporate energy management

-- 50+ products / 2000 manufacturers -- benchmarking, goals, upgrades

-- 10-60% more efficient (mgmt  & systems --not widgets)

Labeled New Homes -- whole building labeling for excellence

-- 20-30% more efficient --technical assistance

Home Improvement Labeled Products

Services -- for plug load, not system components

-- beyond products

-- ducts / home sealing Industrial

-- whole home retrofits Small business initiative

International partnerships ïCanada, EU, Japan, etc



Success: 2007 Accomplishments

Å Americans with the help of ENERGY STAR prevented 40 million 
metric tons of GHG emissionsïequivalent to 27 million vehicles and 
saved $16 billion on energy bills 

Å Over 70% consumer awareness

Å 12,000 partners

Å More than 2.5 billion qualified products sold

Å 840,000 new homes are ENERGY STAR

Å Tens of thousands buildings benchmarked and thousands upgraded



Loyalty is the goal
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Loyalty is the goal ïhow are we 

doing?

SatisfactionDifferential

Value

RelevanceAwareness Loyalty

70+% of 

households 

recognize the 

label.

65+% of 

households that 

recognized 

ENERGY STAR 

feel that ñbuying 

ENERGY STAR 

labeled products 

helps protect the 

environment for 

future 

generations.ò

55+%
agree 

ñbuying 

ENERGY 

STAR 

labeled 

products 

makes me 

feel like I am 

contributing 

to society.ò

75% agree 

that ñthe 

ENERGY STAR 

label indicates 

superior 

performance 

with respect to 

energy efficiency 

relative to 

products without 

the label.ò

80% of 

knowing 

purchasers 

would likely 

recommend 

ENERGY 

STAR to a 

friend. 



Brand Influences Product 

Purchases



ENERGY STAR in the 

RESIDENTIAL SECTOR

ÅProducts

ÅAdvice and guidance

ÅNew Homes

ÅHome Improvement ïexisting homes



50+ Product Categories Are Covered 

by ENERGY STAR in the US

Appliances

Clothes washers

Dishwashers

Refrigerators

Dehumidifiers

Air cleaners

Water coolers

Heating &

Cooling

Central AC

Heat pumps

Boilers

Furnaces

Ceiling fans

Room AC

Ventilating fans

Home 

Electronics

Battery chargers

Cordless phones

Answering 

machines

TV/VCRs

DVD products

Home audio

External power 

adapters

DTAs

Office 

Equipment

Computers

Monitors

Printers

Copiers

Scanners

Fax machines

Multi-function 

devices

Lighting

CFLs

Residential light 

fixtures

Exit signs

Home Envelope

Home sealing

Roof products

Windows/Doors

Commercial

Food Service

Refrigerators

Freezers

Fryers

Steamers

Vending 

machines



ENERGY STAR label on products



WIW: Important Process Elements

ÅConsistent 

ÅTransparent

ÅInclusive

ÅResponsive

ÅClear


