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Builds Upon Intersection of Interests

ENERGY STAR

Cost-effective

No Sacrifice in
Performance

SN2 \:d Govt backed
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ENERGY STAR

ENERGY STAR

A Protects the environment through superior
energy efficiency

A No tradeoffs in performance or quality
A Cost effective (2" price tag)

A ENERGY STAR is a government backed symbol
providing valuable, unbiased information 1
source of authority

A Binary (Y/N)
A Power of the individual to make a difference
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ENERGY STAR Strategies

ENERGY STAR
EAN Il
T 5' o Elm
Residential Commercial / Industrial
Labeled Products Corporate energy management
-- 50+ products / 2000 manufacturers -- benchmarking, goals, upgrades
-- 10-60% more efficient (mgmt & systems --not widgets)
Labeled New Homes -- whole building labeling for excellence
-- 20-30% more efficient --technical assistance
Home Improvement Labeled Products
Services -- for plug load, not system components
-- beyond products
-- ducts / home sealing Industrial
-- whole home retrofits Small business initiative

wEPA International partnerships i Canada, EU, Japan, etc



Success: 2007 Accomplishments

ENERGY STAR

A Americans with the help of ENERGY STAR prevented 40 million
metric tons of GHG emissionsi equivalent to 27 million vehicles and
saved $16 billion on energy bills

Over 70% consumer awareness
12,000 partners

More than 2.5 billion qualified products sold
840,000 new homes are ENERGY STAR
Tens of thousands buildings benchmarked and thousands upgraded
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Loyalty Is the goal

ENERGY STAR

Communications Performance
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Loyalty Is the goal i1 how are we
doing?

ENERGY STAR

Awareness Relevance Differential Satisfaction
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Brand Influences Product
Purchases ENERGY STAR

[l Tremendous Influence
[ Great Deal of Influence
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ENERGY STAR In the
RESIDENTIAL SECTOR ENERGY STAR

A Products

A Advice and guidance

A New Homes

A Home Improvement i existing homes
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50+ Product Categories Are Covered TN
by ENERGY STAR in the US ot

ENERGY STAR

Heating &
Cooling
Central AC
Heat pumps
Boilers
Furnaces
Ceiling fans
Room AC
Ventilating fans




ENERGY STAR label on products

ENERGY STAR

It Pays_
To Make A Difference
Cut utility costs on the
biggest power user
in your home

Be environmentally
aware—help
conserve energy
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WIW: Important Process Elements

ENERGY STAR

A Consistent
A Transparent
Alnclusive

A Responsive
A Clear
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